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Dear exhibitors,
Al Awsat Expo presents you a unique opportunity to boost your 
company profile among travel and tourism industry professionals 
and business partners and government representatives.

To take advantage of any of our unique sponsorship and exhibitor To take advantage of any of our unique sponsorship and exhibitor 
packages or simply ask us to create a bespoke package aligned 
with your company’s culture and objectives.
This will ensure that your specific goas are achieved while 
maximizing return on investment.

You are invited
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SPONSOR IN TPF ?

Maintain your position as a thought-leader within the
travel and tourism market.

An opportunity to build and reinforce strategic
relationships within the travel and tourism industry.

Align your company brand with a major local and
regional tourism exhibition in Saudi Arabia.

Introduce new innovations, services and productsIntroduce new innovations, services and products

Increase Market share

WHY



To be provided with a non-equipped exhibition area of about 105m2 at the 
exhibition hall.

To be honored and given an award plaque by the Forum's organizers.

To be provided with two pages (colored) in the exhibition’s directory.

To display the company’s logo as a strategic partner in the Forum’s 
marketing campaigns (via Internet, audiovisual, media and press).

To mention partner's name in audiovisual media.

To display the company’s logo as a strategic partner at visitors’ To display the company’s logo as a strategic partner at visitors’ 
registration counter.

To display the company’s logo as a strategic partner on the VIP invitations 
for the opening ceremony.

To display the company’s logo as a strategic partner on the exhibitors' ID 
cards.

To display the company’s logo as a strategic partner on all advertisement To display the company’s logo as a strategic partner on all advertisement 
boards for both the Forum and exhibition.

To display the company’s logo as a strategic partner on the invitations and 
publications.

To receive 25 invitations for attending the opening ceremony.

To designate 20 VIP seats at the Forum Hall.

Key Benefits
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To display the location of the company’s pavilion on the exhibition site 
map.

To participate in the Press Conference at the opening ceremony of the 
Forum.

To display the company’s logo as a strategic sponsor on the official TPF 
website for Exhibition and Forum with a direct link to the company’s official 
website.

To display the company’s logo as a strategic partner on the Forum’sTo display the company’s logo as a strategic partner on the Forum’s
pamphlets, program and final report.

To display the company’s logo as a strategic partner in the registration 
cards. 

To distribute publicity and advertisement materials during the Forum
activities.
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Pre event marketing
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To be provided with a non-equipped exhibition area of about 84m2 at the 
Exhibition hall.

To be honored and given an award plaque by the Forum's organizers.

To receive 15 invitations for attending the opening ceremony.

To designate 10 VIP seats at the Forum Hall.

To be provided with two pages (colored) in the exhibition’s directory.

To display the company’s logo as a strategic sponsor in the Forum’s To display the company’s logo as a strategic sponsor in the Forum’s 
marketing campaigns (via Internet, audiovisual media and press).

To display the company’s logo as a strategic sponsor on all advertisement 
boards.

To display the company’s logo as a strategic sponsor on invitations.

Key Benefits

2 GOLD
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To display the company’s logo as a strategic sponsor on invitations.

To display the company’s logo as a strategic sponsor on the official TPF 
website for Exhibition and Forum with a direct link to the company’s 
official website.

To display the company’s logo as a strategic sponsor on the monitors 
inside the hall during breaks.

To display the company’s logo as a strategic sponsor on the display To display the company’s logo as a strategic sponsor on the display 
monitors inside the hall during speakers rotation.

To display the location of the company’s pavilion on the exhibition site 
map.

To display the company’s logo as a strategic sponsor on the Forum’s 
pamphlets, program and final report.

To transmit a television interview free of charge, presenting the sponsor To transmit a television interview free of charge, presenting the sponsor 
as a contributor and supporter of the Forum.

To place copies of the company’s publications and pamphlets in the hotel 
rooms of the Forum’s guests who will arrive from outside Riyadh.

Pre event marketing

2 GOLD
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To be provided with a non-equipped exhibition area of about 54m2 in the 
exhibition hall.

To be honored and delivered an award plaque by the Forum's organizers.

To receive 10 invitations for attending the opening ceremony.

To designate 10 VIP seats at the Forum Hall.

To display the company’s logo as on the ID card holders for sponsors, 
exhibitors and visitors.

To be provided with one page (colored) in the exhibition’s directory.To be provided with one page (colored) in the exhibition’s directory.

To display the company’s logo as a silver sponsor in the Forum’s 
marketing campaigns (via Internet, audiovisual media and press).

To display the company’s logo as a bronze sponsor on invitations.

To display the company’s logo as a bronze sponsor on the official TPF 
website for Exhibition and Forum with a direct link to the company’s 
official website.

To display the company’s logo as a bronze sponsor on the monitors inside 
the hall during breaks.

To display the company’s logo as a bronze sponsor on the display To display the company’s logo as a bronze sponsor on the display 
monitors inside the hall  during speakers rotation.

To display the location of the company’s pavilion on the exhibition site 
map.

Key Benefits

Pre event marketing

2 SILVER
SPONSORS
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To be provided with a non-equipped exhibition area of about 40m2 at the 
Exhibition hall.

To be honored and given an award plaque by the Forum's organizers.

To receive 5 invitations for attending the opening ceremony.

To designate 5 VIP seats at the Forum Hall.

To be provided with one page (colored) in the exhibition’s directory.

To display the company’s logo as a bronze sponsor in the Forum’s To display the company’s logo as a bronze sponsor in the Forum’s 
marketing campaigns (via Internet, audiovisual media and press).

To display the company’s logo as a bronze sponsor on invitations.

To display the company’s logo as a bronze sponsor on the official TPF 
website for Exhibition and Forum with a direct link to the company’s 
official website.

To display the company’s logo as a bronze sponsor on the monitors inside 
the hall during breaks.

To display the company’s logo as a bronze sponsor on the display To display the company’s logo as a bronze sponsor on the display 
monitors inside the hall during speakers rotation.

To display the location of the company’s pavilion on the exhibition site 
map.

Key Benefits

Pre event marketing

2 BRONZE
SPONSORS
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Name

Date

Signature & Stamp

AL AWSSAT OFFICE 
1255011571

Bank Name

Account Number

SAMBA
SA92 4000 0000 000125011571

Account Name

IBAN

6 - BANK ACCOUNT INFORMATION

PLEASE FILL THIS APPLICATION & FAX TO +966 2 6030033 Ext. 108 OR EMAIL TO maya@4m.com.sa
"for more info, call on mobile 0549577772"        

5 - APPLICATION COPY

1     2      3       4    5      6  7    8      9      10   11     12 13   14     15 16   17     18 19   20     21     22   23

24    25    26  27    28    29  30    31      32 33   34     35 36   37     38 39   40      41 42    43    44  45    46

Please type the company name characters in English, and left an empty box as a space between words.
Note that this name will be used in the publications of STTEX.

4 - SPONSOR NAME

Cash                                                      Bank transfer                                          Check

3 - METHOD OF PAYMENT

Sponsorship Package

Booth No.

Amount in USD

2 - SPONSORSHIP RESERVATION

Sponsor Full Name

Activity

Full Address

Contact Person

Position

Tel.

FaxFax

Cell.

E-mail

Website URL

1 - SPONSOR INFORMATION

Kindly, check the exhibition floor plan and Sponsorship Packages to inicate your preferred space.       

Sponsorship Application Form
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Floor Plan
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General Terms and Conditions

Ch apte r1 – Ge ne ral Te rm s
Se ction 1.1
Th e  (e xh ibition) is  de fine d as  th e  e ve nt for w h ich  th e  s tands /s pace s  and e ntrance  
are  s old.
An (applicant) is  de fine d as  one  w h o is  inte re s te d in participating to th e  e ve nt (for  
e xam ple  e xh ibitor , s pons or e tc… ..).
Th e  (organize r) is  4M e ve nt m anage m e nt w h o organize  and m anage  th e  e xh ibition.Th e  (organize r) is  4M e ve nt m anage m e nt w h o organize  and m anage  th e  e xh ibition.
Se ction 1.2
Th e  organize r s e ts  th e  location, th e  duration, th e  ope ning h ours  and clos ing h ours  
of th e  e ve nt, th e  price  of s tands /�s pace s , as  w e ll as  th e  clos ing date  for 
application .
H e  is  th e  only one  w h o de te rm ine s  th e  type s  of individuals  or com panie s  adm itte d H e  is  th e  only one  w h o de te rm ine s  th e  type s  of individuals  or com panie s  adm itte d 
to e xh ibit and/or vis it th e  e ve nt as  w e ll as  th e  lis t of products  or s e rvice s  
pre s e nte d.
Ch apte r 2 – Application and Adm is s ion
Se ction2.1
Th e  application re q ue s t is  re alize d by w ay of th e  official form  e s tablis h e d by th e  Th e  application re q ue s t is  re alize d by w ay of th e  official form  e s tablis h e d by th e  
organize r duly s igne d if applicable , com ple te d w ith  additional re q uire d 
docum e nts .
Se ction2.2
Th e  organize r proce s s e s  application and rule s  on adm is s ions . Adm is s ion 
be com e s  only e ffe ctive  afte r w ritte n confirm ation from  th e  organize r to th e  
participant.
Se ction2.3Se ction2.3
In any cas e , adm is s ion of application file s  s h all be  s ubje ct to th e  availabilitie s  
offe re d by th e  e ve nt.
Se ction 2.4
Any adm is s ion binds  de finite ly and irre vocably th e  participant w h o th e n be com e s  
liable  of th e  e ntire  am ount of th e  s um s  de s cribe d in ch apte r3.
Ch apte r 3 – te rm s  of paym e nt
Se ction 3.1Se ction 3.1
A dow n paym e nt of 25%  ( non- re fundable ) from  th e  total am ount to confirm  th e  
participation.
Se ction 3.2
Se ttle m e nt date  of th e  re m aining 75%  from  th e  total am ount w ill be  fixe d by th e  
(organize r) and notifie d to th e  (Applicant) on th e  confirm ation le tte r .
Ch apte r 4 – failure  of paym e nt
If th e  (applicant) fail to pay on due  date s  and by th e  s tipulate d in th e  pre ce ding If th e  (applicant) fail to pay on due  date s  and by th e  s tipulate d in th e  pre ce ding 
article , th e  ( organize r )s h all be  e ntitle d to apply th e  conditions  containe d in 
ch apte r 5 (w ith draw al). 
Ch apte r 5 – W ith draw al
In th e  e ve nt of w ith draw al or non-occupation of th e  s tand for w h ate ve r re as on th e  
dow n paym e nt s h all be  re taine d by th e  (organize r), e ve n if th e  s tand/s pace  is  le t 
again to anoth e r e xh ibitor.
An e xh ibitor s h all be  de e m e d to h ave  w ith draw n if, for any re as on w h ats oe ve r h e  An e xh ibitor s h all be  de e m e d to h ave  w ith draw n if, for any re as on w h ats oe ve r h e  
s h ould fail to tak e  pos s e s s ion of h is  s tand/s pace  be for24h ours  of th e  day on 
w h ich  th e  e xh ibition is  due  to ope n.
Th e  (organize r) m ay th e re fore  dis pos e  of th e  de faulting(Applicant) and th e  latte r 
s h all h ave  on righ t to claim  a re fund or com pe ns ation, e ve n if th e  s tand/s pace  is  
allocate d to anoth e r e xh ibitor.
ch apte r 6 – attribution of locations
Se ction 6.1Se ction 6.1
Th e  (organize r) de te rm ine s  th e  m ap of th e  e ve nt and proce e ds  to th e  dis tribution 
of th e  locations  and adm is s ion, tak ing into account as  far as  pos s ible  th e  w is h e s  
e xpre s s e d by th e  participants .
Se ction 6.2
Th e  (organize r) re s e rve s  th e  righ t to m odify, any tim e  h e  s h all cons ide re d us e ful in Th e  (organize r) re s e rve s  th e  righ t to m odify, any tim e  h e  s h all cons ide re d us e ful in 
th e  inte re s t of th e  e ve nt, th e  dis pos ition of s pace s  and th e  m ap of th e  e xh ibition. 
No re s e rve  s h all be  allow e d from  th e  participants .
Ch apte r 7 Allocation and us e  of Exh ibition booth s
Se ction 7.1
Th e  (organize r) is  re s pons ible  for s tructure s  and ins tallations  of (turnk e y booth s ).
Se ction 7.2
(participant) s h all acce pt and le ave  th e  s ite s  as  de live re d, and s h all be  liable  for (participant) s h all acce pt and le ave  th e  s ite s  as  de live re d, and s h all be  liable  for 
any dam age , in particular to ve nue  h all and ve nue  e q uipm e nt, caus e d by 
th e m s e lve s  or by th e ir s taff.
Se ction 7.3
(participant) s h all e ns ure  th at h is  booth  is  ope n to vie w  and s taffe d by com pe te nt 
re pre s e ntative s  during e xh ibition h ours .
Se ction 7.4
Th e  ( organize r ) re tains  s ole  dis cre tion and auth ority in th e  place m e nt, Th e  ( organize r ) re tains  s ole  dis cre tion and auth ority in th e  place m e nt, 
arrange m e nt, and appe arance  of all dis plays . 
Se ction 7.5
(participant) m ay not re m ove  any of h is  e xh ibits  prior to th e  clos ing of th e  
e xh ibition, cons truction and dis m antling h ours  m us t be  adh e re d to unle s s  w ritte n 
approval is  re ce ive d from  th e  ( organize r)

ch apte r 8 – Cons truction and De coration of Space s  
Se ction 8.1
Th e  (participant) in th e  (s pace  only ) are a s h ould build and de corate  h is  s tand Th e  (participant) in th e  (s pace  only ) are a s h ould build and de corate  h is  s tand 
unde r h is  re s pons ibility . Th e  s tand m us t, in any cas e , fit w ith  th e  ge ne ral 
de corations  of th e  e ve nt, th e  vis ibility  of ne igh boring s tands  and th e  pos s ible  
s tipulations  of th e  particular re gulation of th e  ( e xh ibitor m anual).. On th at 
s ubje ct.
Se ction 8.2
Th e  participants , or th e ir s taff, m us t h ave  finis h e d s e tting up th e ir s tand at th e  Th e  participants , or th e ir s taff, m us t h ave  finis h e d s e tting up th e ir s tand at th e  
date  and tim e  s e t by th e  organize r, afte r w h ich  tim e  and date , no pack aging, 
m ate rial, trans portation ve h icle  e xte rior contractors , s h all be , unde r any re as on 
w h ats oe ve r and re gardle s s  of w h ate ve r dam age  it can Caus e  to th e  participant, 
acce s s , be  k e pt, or re m ain on th e  s ite  of th e  e ve nt.
Ch apte r 9  – s e curity 
Th e  (organize r) s h all tak e  all re as onable  s e curity pre cautions  in th e  inte re s t of Th e  (organize r) s h all tak e  all re as onable  s e curity pre cautions  in th e  inte re s t of 
th e  e xh ibitors  and vis itors  h ow e ve r, th e  (organize r) s h all not for any re as on 
w h ats oe ve r be  h e ld re s pons ible  for any los s  or th e … of e xh ibits  at th e  e xh ibition 
h all during th e  build-up, e xh ibition and dis m antling pe riod. Th e  (organize r) s h all 
als o not be  h e ld re s pons ible  for any los s  or dam age  to e xh ibits  or any article s  
be longing to (participants ).
Ch apte r  10 – Safe ty
(Th e  organize r) s h all unde rtak e  to re s pe ct all s afe ty m e as ure s  im pos e d by (Th e  organize r) s h all unde rtak e  to re s pe ct all s afe ty m e as ure s  im pos e d by 
al.fais aliah  h ote l and le gal 
Auth oritie s , as  w e ll as  any s afe ty m e as ure s  w h ich  m ay be  tak e n by th e  
(organize r).
Th e  (organize r) re s e rve s  th e  righ t to ve rify th at th e s e  m e as ure s  are  re s pe cte d. Th e  (organize r) re s e rve s  th e  righ t to ve rify th at th e s e  m e as ure s  are  re s pe cte d. 
Surve illance  is  carrie d Out unde r th e  control of th e  (organize r), h is  de cis ions  
conce rning th e  application of s afe ty re gulation m us t be  im ple m e nte d 
im m e diate ly.
Ch apte r 11 – m odification of th e  re gulations
Th e  (organize r) re s e rve s  th e  righ t to give  a ruling no all cas e s  not provide d for Th e  (organize r) re s e rve s  th e  righ t to give  a ruling no all cas e s  not provide d for 
w ith in th e  pre s e nt re gulations  and to add ne w  provis ions  w h e ne ve r h e  be lie ve s  
th is  to be  ne ce s s ary.
Ch apte r 12 – Dis pute  and Gove rning law
In th e  e ve nt of a dis pute , th e (participant) unde rtak e s  to s ubm it h is  claim  of th e  In th e  e ve nt of a dis pute , th e (participant) unde rtak e s  to s ubm it h is  claim  of th e  
(organize r) be fore  tak ing any oth e r action. Th e  (participant) form ally agre e s  th at 
any le gal action unde rtak e n in le s s  th an 10 days  from  th e  date  of th is  
s ubm is s ion. In th e  e ve nt of dis pute , Saudi Arabia com pe te nt auth ority alone  are  
com pe te nt to s olve  any dis pute .
Ch apte r 13 – failure  of s e rvice s
In cas e  of force  m aje ure  forcing th e  organize r it cance l th e  e ve nt, and lack ing th e  In cas e  of force  m aje ure  forcing th e  organize r it cance l th e  e ve nt, and lack ing th e  
pos s ibility of de fe rm e nt of s uch  e ve nt, th e  las t s h all definite ly k e e p th e  dow n 
paym e nts  alre ady paid and h e  s h all not be  h e ld liable  for th is  cance llation.
Cons e q ue ntly, in cas e  of adjournm e nt or of cance llation of th e  e ve nt be caus e  of 
force  m aje ure  th e  organize r s h all be  not inde bte d to th e  participant for any s um , 
com pe ns ation, pe nalty and/or dam age s  w h ate ve r nature . 
Sh all be  de e m e d as  cas e  a force  m aje ure  any unpre dictable , irre s is tible  and Sh all be  de e m e d as  cas e  a force  m aje ure  any unpre dictable , irre s is tible  and 
outs ide  e ve nt of one  of th e  partie s , pre ve nting it from  pe rform ing partially or 
totally its  obligations  aris ing of th is  agre e m e nt s uch  ( th is  lis t is  not e xh aus tive ):
Strik e s , lock outs , barricade s , w ar, volcanic e ruption, fire , e xplos ion, s torm , bad 
w e ath e r, e arth q uak e , clos ure  of th e  borde rs .
ch apte r 14 – various  Provis ions
Se ction 14.1
Nam e s  of confirm e d e xh ibitor m ay be  us e d by th e  ( organize r) for prom otion and Nam e s  of confirm e d e xh ibitor m ay be  us e d by th e  ( organize r) for prom otion and 
publicity purpos e s  for th e  e xh ibition , including w ith out lim itation th e  righ t to us e  
e xh ibitor’s  logo or oth e r ide ntifying s ym bols (trade m ark s ). Additionally, ph otos  
and oth e r re cordings  tak e n by th e  (organize r) s taff or de s ignate d contractors  
during th e  e xh ibition m ay als o be  us e d royalty-fre e  by th e  ( organize r) for 
prom otion and publicity purpos e s .
( participant) grants  th e  ( organize r) a non-e xclus ive , royalty-fre e  lice ns e  to us e  ( participant) grants  th e  ( organize r) a non-e xclus ive , royalty-fre e  lice ns e  to us e  
Exh ibitor’s  nam e  and trade m ark s  for prom otion and publicity purpos e s  for th is  
e ve nt.
Se ction 14.2
(Participant) ack now le dge s  and agre e s  th at th e  (organize r) dos e  not m aintain (Participant) ack now le dge s  and agre e s  th at th e  (organize r) dos e  not m aintain 
ins urance  cove ring th e  ( participant) prope rty or liability for any claim  agains t its  
s taff, e m ploye e s  or s ubcontractors  re lating to its  activitie s  or prope rty 
as s ociate d w ith  th e  Exh ibition.
Se ction 14.3
If any provis ion of th is  agre e m e nt s h all be  h e ld invalid and une nforce able , s uch  
h olding s h all not invalidate  or re nde r e nforce able  any oth e r provis ion h e re in.
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Contact us
We would be happy
To answer your questions
And hear your suggestions!

“A new era for exhibit ions in Saudi Arabia”

al-Awsat expo @alawsatexpo 

MOB: 0549577771
MOB: 0549577772 
Email: info@alawsatexpo.com

w w w . a l a w s a t e x p o . c o m

32nd Floor, Office# 3208 ,King Road Tower, Jeddah
Kingdom Of Saudi Arabia.

For more information
please cal l  us 

Address


